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EXECUTIVE SUMMARY
The present document refers to the Dissemination and Communication Plan of the project
“Safe and sustainable solutions for the integrated use of non-conventional water resources in
the Mediterranean agricultural sector” FIT4REUSE.
In order to disseminate and communicate the objectives, progress and results of the project,
an effective and specific - in terms of time, means and procedures - strategic approach must
be followed. Initially, it is important to identify and categorize the audiences that FIT4REUSE
aims to reach, considering their unique characteristics. Hence, different types of audiences are
defined in the present DCP, such as scientific community, investors and industries, policy
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makers, local community, etc. Depending on their awareness and relevance level to the
project’s goals, different kinds of language, tone of voice, communication channels and
dissemination activities must be utilized to achieve greater engagement of the audience groups
into the project and maximize its impact.
Many communication activities are explicitly presented in the present document, which will be
accomplished during and after the project’s lifetime. Traditional means (printed material, press
releases, etc.) and digital means (website, electronic material, e-newsletters, etc.) will be
employed for the implementation of these activities. Dissemination activities, such as
attendance and presentations in conferences, Water Reuse Days, liaison and clustering
activities with other EU projects, etc. are also foreseen to engage the stakeholders through a
more interactive way.
The impact of these activities will be evaluated during the project, so as to ensure the
effectiveness of the communication and dissemination strategy. Internal procedures among
partners and obligations emanating from the Grant Agreement, regarding the Communication
and Dissemination activities, are also included in the present document.
FIT4REUSE is part of the PRIMA programme supported by the European Union. The PRIMA
programme is supported under Horizon 2020, the European Union’s Framework Programme
for Research and Innovation.

DISCLAIMER
The PRIMA Foundation is not responsible for any use that may be made of the information this
document contains, as it is merely reflecting the authors' view. The authors, the project
consortium as a whole and as individual partners, take full responsibility for using the context
of this document. The content of this document is not intended to replace consultation of any
applicable legal sources or the necessary advice of a legal expert, where appropriate.
Therefore, any third party may use the context at its own responsibility and risk.

ABBREVIATIONS
DCM
DCP
EIM
PSC
GA

Dissemination and Communication Manager
Dissemination and Communication Plan
Exploitation and Innovation Manager
Project Steering Committee
Grant Agreement
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INTRODUCTION
The development of the Dissemination and Communication Plan (DCP) of FIT4REUSE is the
objective of Task 9.1 of the WP9 and corresponds to deliverable D9.1. It encloses specific
information needed for the implementation of an effective communication and dissemination
approach, that should be followed to maximize the impact and the visibility of FIT4REUSE. This
DCP is in agreement with the “Communicating EU research and innovation guidance for project
participants”, version 1, 25/9/2014 and the Participant Portal H2020 Online Manual
“Communicating your Project” and “Dissemination and Exploitation of results”.
The main objectives of the DCP are the following:
•
•
•
•
•
•
•
•
•
•

Development of a specific communication and dissemination strategy
Clear definition of the targeted stakeholders (i.e. audience groups)
Selection of the appropriate language, tone of voice and message to be transmitted
Selection of the appropriate communication and dissemination means in order to
maximize visibility and engagement
Description of the communication activities included in the project
Description of the dissemination activities included in the project
Evaluation of the developed strategy
Internal communication among the partners for the smooth realization of the action
Description of the contractual obligations as provided in the GA
Timeline and deadlines of the included activities

DISSEMINATION AND COMMUNICATION APPROACH
The communication and dissemination of the progress and results of the FIT4REUSE project, is
a key element for the success of the project. Besides accomplishing technological
achievements, the dissemination and communication of their economic, social and
environmental benefits will raise public awareness and will lay the foundation to develop a
new mindset on issues regarding water reuse. Therefore, a structured dissemination and
communication approach is required to be established, maximizing visibility and engagement,
as well as ensuring the further use and exploitation of FIT4REUSE results.
The approach is illustrated in Figure 2.1. More specifically, the effectiveness of the
Dissemination and Communication will be accomplished by three steps in the timelines
presented below. The objective of the initial awareness step is to create the project entity, by
creating a unique brand identity (logo validation) and organize the dissemination and
communication strategy and activities (M1-6). Creation of the website and selection of events
for FIT4REUSE Partners to attend and present the goals and context of FIT4REUSE are included
in this step. The Strategic step (M7-24) aims to create awareness of the target audience groups
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(i.e. stakeholders), such as policy makers, water regulators, researchers, stakeholders, local
communities, etc. The information regarding FIT4REUSE services will be disseminated through
social media, publications, e-newsletters, awareness workshop/seminars in local level, etc.
Depending on the specific target group, the appropriate message to be sent, communication
means, and language will be selected. Finally, the exploitation step (M25-36) will maximize
target audience effect, intensify public awareness and increase the interests of users in other
domains, through the exploitation of the project’s results and the promotion of developed
services in exhibitions and conferences in which the FIT4REUSE members will participate. The
implementation of these three steps, will finally lead to the successful dissemination and
communication of the FIT4REUSE project.

Figure 2.1 Approach of dissemination and communication plan

DEFINITION OF BRAND IDENTITY
A specific and unique brand identity is necessary for the immediate virtual recognition of the
project. The brand identity is composed of the project logo and specific background colors,
allowing the easy identification of FIT4REUSE materials. The validation logo is already
developed, as well as the background colors. This visual identity allows the familiarization of
all types of targeted audience to FIT4REUSE project. Logo (Figure 2.2) and background colors
should accompany every kind of results that are generated from the project, so that the action
becomes known.
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Figure 2.2 FIT4REUSE brand identity

TARGET GROUPS
FIT4REUSE results and actions will be addressed to a wide audience. A Crucial parameter for
the success of the dissemination and communication is to identify and categorize this audience
into different groups with similar particular characteristics. Knowing the characteristics of each
target group will enable the selection of the appropriate means and language needed to
address this group. Therefore, the target groups will understand the project’s aims and benefits
coming out of its results, be engaged to the process and become themselves dissemination
channels to spread further the action.
The following target audience groups are addressed in the present DCP:
Scientific Community: Researchers, academics, universities, research organizations, scientists
and experts focusing on environmental issues, and treatment technologies. The dissemination
of FIT4REUSE to this category will benefit not only the project’s implementation, but also the
research community itself. More specifically, the annotation of data, the information
exchange, the sharing of opinions, etc. are key elements for making a fruitful discussion and
improving at the maximum level the technologies developed by the project, providing
significant feedback. In addition, the generation of new data will lead to the creation of
intercorrelations with Horizon2020, other EU-funded or non-EU related projects, future
research and knowledge production.
Policy makers: Water authorities, Ministries, European Commission, water regulators, etc. The
knowledge produced by the project would enable a better understanding of water reuse
environmental, social and economic impacts. This knowledge will be transferred to policy
makers through the development of Water Reuse Safety guidelines in order to support the
adoption of new technologies from treatment to application. This tool will contribute to the
upgrade and improvement of the existing legislation framework on water reuse.
Industries and investors: The potential of exploiting and marketing patents or results that are
exploitable is foreseen in the GA. Relevant industries, small-to-medium enterprises (SMEs),
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companies, investors, farmers and end users may benefit from adding FIT4REUSE proposed
technologies in their business field.
Civil Society - Local community members: Municipalities, water users, farmers, small
businesses, school students, local/national media etc. Raising awareness of local community
actors in water reuse related issues and allowing them to understand the benefits of FIT4REUSE
actions, will lay the foundation for changing the current perspective at source level, and is
equally important as the dissemination to the other target groups.
General Public: General public, any interested party who would like to support FIT4REUSE
project and what it stands for.

The abovementioned target groups will be reached beyond the 7 Mediterranean countries
already involved in the project, therefore communicating the FIT4REUSE results in a wider
geographical dimension. As FIT4REUSE aims to provide standard models tailored to local
scenarios, the proposed solutions will be conceived with a high potential for transferability
allowing for application in different areas, worldwide.

PROVIDING THE MESSAGE: LANGUAGE AND MEANS
It is important to spread information about the project’s action and results in the appropriate
language and by the appropriate means. Using the appropriate language will help targeted
groups to understand in depth the aims and actions of the project, envisage the added value
by implementing its outputs and make it their own aim, by actively engaging. An inappropriate
language on the other hand would lead to discouragement and apathy on the project’s
implementation. Selection of the appropriate communication channel will enhance visibility of
the project by the desirable target group. In Table 2.1 the suggested language type and
transmission channels for the abovementioned target groups are illustrated:
Table 2.1 Appropriate language and means depending on the specific target groups

Target Groups

Language

Information transmission channels

Scientific
Community

Technical

Scientific publications, conferences, website, social
media
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Policy makers

Formal,
Political,
Techincal

Public debates, website, social media, offline and
electronic press releases

Industries and
investors

Technical,
Economical,
Dynamic

Website, e-newsletters, offline and online press
releases, in-situ demonstration, social media, videos

Civil Society Local
Community
Members

Non-technical,

Radio, TV publications, flyers, banners, in-situ
demonstration, videos, website, social media

General Public

Simple,
non- Radio, TV publications, flyers, banners, videos,
technical,
website, social media
Emotional,
Awakening

Positive, Simple,
Emotional,
Awakening

TONE OF VOICE AND MESSAGE
The tone of voice, through which the information to each target group will be transferred,
should be dynamic, persuasive, positive, and motivating to ensure a high level of engagement
to the project. Special suggestions and examples are given below:
Scientific Community:
Nature-based and intensive solutions will be for the first time integrated in a specific tailored
combination reaching quality standards for water reuse in agriculture and aquifer recharge.
Let’s work together to make the next step towards a sustainable future!
In addition:
•
Explain the innovative aspect of FIT4REUSE project
•
Specify explicitly how FIT4REUSE will address the problem of high-water consumption
in agriculture and preserve natural water resources with the proposed technologies
and methodologies
•
Outline connections with other scientific projects
Policy makers:
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FIT4REUSE solutions will enable water reuse of non-conventional water resources, addressing
local scenarios and improving the currently low public acceptance. It is our co-responsibility to
address now the future problem of water loss and create a sustainable economic,
environmental and social reality for the next generations; create a legislative framework
aligned with problems of today.
In addition,
•
•
•

Explain the importance of the use of non-conventional water resources, the project’s
objectives, the holistic point of view that FIT4REUSE will provide
Explain socio-, economic and environmental improvement aspects of FIT4REUSE
proposed technologies
Make suggestions about how a better legislative framework could be realized

Industries and investors:
FIT4REUSE is an innovative action that will provide low-cost solutions in a safe and acceptable
way, capable of dealing with various local scenarios and needs. Let’s bring to a bigger scale the
benefits of low energy consumption, water and other resources reproduction by using
FIT4REUSE advanced technologies.
In addition,
•
Highlight the benefits and the impact of FIT4REUSE technologies in a holistic point of
view, with special focus on economic aspects
•
Explain what type of new markets could be created by the FIT4REUSE treatment
technologies, and to whom these new products would be useful
•
Explain the potential of patenting
Civil Society - Local community members:
FIT4REUSE will introduce safe, low-cost and sustainable solutions for treating non-conventional
water resources, covering the agricultural water demand, while preserving natural water
sources from running out. Let’s create the society of tomorrow which will safeguard human
health and the environment.
In addition
•
Explain why FIT4REUSE is an important action
•
Provide in a simple language the key results that FIT4REUSE is expected to have
•
Explain the benefits of using FIT4REUSE technologies to the society, to the
environment, to small scale and bigger scale economy
•
Provide practical examples for practitioners, small businesses, local community players
on how they could use the FIT4REUSE results

FIT4REUSE D9.1

Dissemination and Communication Plan

Page 13

•

•

Intrigue a bigger sensitivity regarding water loss related issues and reuse of nonconventional resources, by referring to problems that may come up due to the current
situation and the need for change of mentality on this issue; capitalize by other
organizations, communities, policy makers that are involved in this and other related
actions in order to create the feeling of belonging to a community which is aware of
the problems and potential solutions
Outline that small communities can have a loud voice, the strength to make an impact
and help to raise awareness of a wider society

General public
Learn more about FIT4REUSE advanced treatment technologies enabling the reuse of nonconventional water resources in agriculture and build an aware society of tomorrow with
respect to life and environment.
In addition,
•
Explain why FIT4REUSE is an important action
•
Provide in a simple language the key results that FIT4REUSE is expected to have
•
Explain the benefits of using FIT4REUSE technologies on the environment, small scale
and bigger scale economy, in society
•
Intrigue a bigger sensitivity about water loss related issues and reuse of nonconventional resources, by referring to problems that may come up due to the current
situation, the need for change of mentality on this issue, other organizations,
communities, policy makers that are involved in this and other related actions

DISSEMINATION AND COMMUNICATION ACTIVITIES
FIT4REUSE will address the target groups specified in the previous section, by numerous
communication and dissemination activities, that will be implemented during the project’s
lifetime; some of these activities are expected to last longer than the end of the project.
Communication activities differ from dissemination activities, as presented in the following
figure (Figure 3.1):

FIT4REUSE D9.1

Dissemination and Communication Plan

Page 14

Figure 2.3 Slide from “Communication and Dissemination in HORIZON2020” of the EC (Brussels,
23/10/17), differentiation between communication and dissemination

COMMUNICATION ACTIVITIES
Communication activities are defined as the activities that inform the target groups about the
project’s progress, events, news, actions, deliverables; practically about every result that will
be created and is intended to be publicized. It will allow the maximization of visibility and
engagement to the project’s events and it is vital for the successful implementation of the
project. They include:

3.1.1 SOCIAL MEDIA
Social media play an important role in today’s digital era. They combine the ability of sharing
information, with the ability to express and exchange opinions, entertain, make contacts, etc.
The information provided could vary among different types of format, like pictures, text,
videos, etc.; a lot of freedom is given to the user to communicate the desirable information, at
the most effective way. Furthermore, this information may be easily accessible and can
potentially attract much visibility, as most people are familiar with the utilization of these
means in their everyday life. Once uploaded, the information is directly available to any
interested party, and can be transferred via direct and indirect personal relationships to other
users, reaching out via peer to peer communication to a wider community.
Social media utilized by FIT4REUSE include:
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Facebook: As it is the most popular social medium with billions of users worldwide, Facebook
is a great tool to communicate information about the project. A Facebook page is already
operational (www.facebook.com/fit4reuse), and will be continuously upgraded, providing the
latest information about the project’s progress. Results, news, invitations to events and
announcements, photos and videos will be uploaded during project’s lifetime in this page.
Twitter: Twitter is another well-established social medium. It allows sharing information in a
dynamic way, similar to Facebook. The uploaded information here will be photos,
announcements, news and articles. The Twitter account “@fit4reuse” is already online.
YouTube: YouTube will be used for videos advertising about the project. The YouTube channel
will be developed when the first video of FIT4REUSE is prepared.
LinkedIn: LinkedIn connects people by focusing on their business and working fields. It is
expected to be a useful mean to communicate events, news and results of the project to
relevant companies, professionals, as well as to interested parties. A LinkedIn page has been
developed (www.linkedin.com/company/fit4reuse), and will be refreshed with the latest news
on the project.
Hashtags: Hashtags linked to FIT4REUSE could be used in social media (especially in Facebook,
LinkedIn, and Twitter) creating connection to relevant fields of interest. For example,
#agriculture, #WaterReuse, #WaterTreatment, #Mediterranean and other hashtags could be
employed to help any potentially interested party from aware citizens to industries and water
authorities to be informed about the project. In addition, hashtags creating links with other
relevant projects would be useful for creating a network for FIT4REUSE community and making
intercorrelations. Such hashtags could be #H2020, #EU, #EuropeanProgram,
#PrimaFoundation and others. The project’s hashtag is #FIT4REUSE.

FIT4REUSE D9.1

Dissemination and Communication Plan

Page 16

Figure 2.1 FIT4REUSE Facebook Page

Mail: The official mail of FIT4REUSE project has already been established and is used at the
present time by the members of the project. This mail (fit4reuse@unibo.it) is another way to
communicate with people externally related to the project.

Figure 2.2 FIT4REUSE Twitter Page
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Figure 2.3 FIT4REUSE Linkedin Page

3.1.2 PRINTED MATERIAL
Printed material is also important to communicate project information. Although it is not so
dynamic as social media are, it is an effective way to briefly present the objectives of the
project, as well as news and results and introduce the involved project partners to the public.
During dissemination and communication activities of the project, printed material will be
placed in public view or delivered free of charge to the attendees. Flyers, Posters, Leaflets,
Banners are included in this category, and they will also be uploaded to the website. Moreover,
it is possible that offline press releases in local or national level newspapers, relative
magazines, etc. will take place. Some examples that have already been developed are
presented in the following Figures.
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Figure 2.1 FIT4REUSE leaflet
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Figure 2.2 FIT4REUSE banner

Figure 2.3 FIT4REUSE poster
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3.1.3 ELECTRONIC MATERIAL
E-newsletters will be sent to a list of stakeholders who have subscribed to receive news about
the project. The e-newsletter will inform the interested public about news, events, progress of
the project and more. A template for registration will be created by the DCM and provided to
the partners. The list of subscribers will be created and populated during the project’s lifetime
through the dissemination activities of the participants, or through website and Facebook.
FIT4REUSE will have the consent of all the names I the email list.
Electronic press releases will be also published in local, national or international level,
attracting as much visibility as possible.

3.1.4 WEBSITE
All information about the project will be uploaded to FIT4REUSE official website. The website
has been released at M4 (October, 2019) at the following link www.fit4reuse.org (Figure 3.7)
and is regularly updated. The website functionality consists of openly accessible deliverables,
objectives, structure, progress of the project, results, news, events calendar, presentation of
the involved partners, flows of publications in other communication tools, and other
information. It will serve as the main communication channel and will allow the public to
consult information about the project, subscribe to e-newsletters and contact the project
partners. Furthermore, a members’ area for partners is foreseen, by providing a username and
password, where confidential information about the project can be shared.
According to the GA, the website will remain active for at least 5 years after the project’s
completion.

Figure 2.1 FIT4REUSE website
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3.1.5 VIDEOS / FILMS
Videos/films will be another communication channel to provide information about the project.
Two Video Pills will be coordinated by ISPRA and will be uploaded to the official website and
YouTube channel of FIT4REUSE. The first one is dealing with water reuse, technologies, pilot
plants and foreseen results of the project, whereas the second one could be around 15 minutes
long, containing an introduction on the project and presenting pilot plants. It could be real
images and infographics. Moreover, a general video on the project could be done supporting
further communication activities and could be animated.

DISSEMINATION ACTIVITIES
The dissemination activities focus on informing and motivating selected target groups to
become active participants in FIT4REUSE vision, use and uptake its results. These activities are
a vital part for the successful implementation of the project and will provide significant
feedback for the evaluation of the project’s impact. They include:

3.2.1 PUBLICATIONS IN SCIENTIFIC JOURNALS AND PRESENTATIONS IN
SCIENTIFIC CONFERENCES
Numerous scientific publications will be generated during the project’s lifetime, in the
framework of the implementation of the specific deliverables. These publications will be
addressing the scientific and academic community and will be published as open access in
scientific and international peer reviewed journals of high impact in order to maximize the
visibility. Their context will be on the significant outputs of the project. Partner BIOAZUL S.L.
will provide instructions for publications, in order to be tightly monitored assuring the
compliance with the confidentiality obligations of the GA.
A list of high impact factor journals to be targeted is given in Table 3.1 (presented in Annex 1
of the GA).
Table 2.1 High impact factor scientific journals to be targeted

Journal

Impact factor

SJR

Environmental Science and Technology
Water Research
Desalination
Environmental Science: Water Research & Technology
Chemosphere

6.653
7.051
6.603
3.649
4.427

2.54
2.6
1.955
1.13
1.435
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Apart from journal articles, “beneficiaries are strongly encouraged to provide open access to
other types of scientific publications, some of which may, in some cases, not be peer-reviewed,
including monographs, books, conference proceedings and grey literature (informally published
written material not controlled by scientific publishers, e.g. reports)” (Section I.3.5.1 in the GA).
Presentations of the FIT4REUSE achievements will also take place at international conferences
and in exhibitions. Scientific community, Small to Medium Enterprises (SMEs), industries and
water utilities that will attend these conferences may be informed about the project and
become engaged. A presentation by UNIBO has already taken place at the 3rd IWA Resource
Recovery Conference (08.09.2019-12.09.2019) in Venice, Italy. The poster is given in the
following figure (Figure 3.9).
Other upcoming Conferences in which the FIT4REUSE project will be presented are listed in the
following table:
Table 2.2 Upcoming Conferences for FIT4REUSE project presentations

Name
LET2020 – The 17th IWA Leading Edge
Conference on Water and Wastewater
Technologies
IWA World Water Congress & Exhibition
2020
5th
International
Conference
on
Ecotechnologies for Wastewater Treatment
(ecoSTP2020) “Impacting the environment
with innovation in wastewater treatment”

FIT4REUSE D9.1
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Figure 2.1 FIT4REUSE poster from the 3rd IWA Resource Recovery Conference 2019 in Venice, Italy

3.2.2 CLUSTERING AND LIAISON EVENTS
FIT4REUSE partners will attend clustering events during the project’s lifetime, whose context
will be in a close relationship to the aims of the project. This would be a great opportunity to
disseminate at international and national level its objectives, progress and results. Various
other projects relevant to the project’s context, either funded from the European Commission
or not, are currently in progress or are expected to begin in the foreseeable future. These
events will provide a fruitful environment to expand the stakeholders’ network, receive
feedback or create linkages to other relevant projects, therefore widening the community
engaged in the project. Some of these projects, their relation to FIT4REUSE and the involved
partners are listed below.
Table 2.1 Relation between FIT4REUSE and other projects. Partners to be involved

Relation to FIT4REUSE

Projects

Innovative technologies for C-FOOT-CTRL (H2020)
wastewater
treatment,
SMART-PLANT (H2020)
energy saving in WWTPs, and
materials recovery
WATER2RETURN (H2020)
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NTUA
MEKOROT,
UNIVPM
BIOAZUL

NTUA,
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ENERWATER (H2020)

UNIVPM

MINOTAURUS (FP7)

UNIBO

NaWaTech (FP7)

BIOAZUL

NBSs
for
wastewater WATER4CROPS (FP7)
treatment,
constructed
wetlands, sustainable water
HYDROUSA (H2020)
management
DEMOWARE (FP7)
Desalination and membrane AquaNES (H2020)
treatment
technology
MED-CSD (FP7)
improvement
JPI WATERWORKS2014 (ERANET)
Smart irrigation technologies

UNIBO
NTUA,

UNIVPM

MEKOROT
MEKOROT, NTUA
MEKOROT
ISPRA

SWAMP (H2020)

UNIBO

WIRE action group (EIP water)

UNIBO, BIOAZUL

MADFORWATER (H2020)

UNIBO, ISSBAT

Reuse of treated wastewater RICHWATER (H2020) TREAT&USE
in agriculture; impacts of (H2020) NEREUS (COST-ACTION)
emerging contaminants
WATER_2020 (COST ACTION)
Assessment of economic and ENLARGE (JPI URBAN EUROPE)
environmental impacts
FUSIONS (FP7) REFRESH (H2020)
Policies, innovation and
networks
for
water PIANO (H2020)
cooperation

BIOAZUL
ITUNOVA,
NTUA

UNIVPM,

ECOFILAE
UNIBO
ISPRA

3.2.3 TRADE FAIRS, MARKETING EVENTS
It is important to attract investors, potential clients, industries, enterprises, and even
practitioners and make them believe in our project’s vision. Their engagement to the project
may generate new information and provide useful feedback, allowing for the exploitation of
FIT4REUSE outputs. Indicatively, UNIBO, UNIVPM and NTUA will attend the following trade
fairs in Europe in this and the forthcoming year:
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Table 2.1 Upcoming trade fairs

Ecomondo
IFAT 2020

Trade fairs
2019

Verde-tec 2020

Name URL, contact details, etc.
Country
https://www.ecomondo.com/
Italy
https://www.ifat.de/
Germany
http://www.verdetec.gr/el/default.asp?sw=1366 Greece

3.2.4 NOTICE BOARDS AT DEMO SITES
Notice Boards will be displayed at the demonstration sites of FIT4REUSE. These boards will
provide useful information about the project including proper acknowledgement of EU, PRIMA
Foundation and beneficiaries, as well as some descriptive information about the demonstrated
technologies and their goals. This action will attract the interest of the public, local community
and decision-makers and should be placed in a close distance to the site, have high resolution
and appropriate size in order to enhance visibility from a greater distance.

3.2.5 WATER REUSE FORUMS, WEBINARS VIRTUAL TRAININGS, AND
FORESIGHT EXERCISES
Water Reuse Forums will be organized to bring together and engage relevant stakeholders,
such as researchers, regulators, industry, associations and citizens. These Forums will be
implemented with the support of the multi-stakeholder platform and will have an online form.
Open discussions will be achieved on country basis and on a wider level. The communication
with the stakeholders will be continuous. Water Reuse Forums will interact periodically on
specific topics with the progress of the project.
Furthermore, webinars and virtual trainings will be organized in order to update the
stakeholders for Water Reuse Days. According to D8.4 prepared by ISPRA, “the platform will
offer the ability to host these webinars and virtual trainings to be consultative at any time
needed before the annual meetings that will take place during the Water Reuse Days”. The first
webinar and virtual training will be held from M10 - M14 and two others are expected to be
organized, but the precise time, duration and further details remain to be scheduled.
Foresight exercises will also take place online, with the aim to analyze the current legislative
framework on unconventional water resources treatment and application, in order to make an
inventory of the current regulations in the different participating countries and at EU level. The
inventory will be built also thanks to forums organized within the Water Reuse Days and will
be exploited during consultations with the stakeholders (Water Reuse Forums). The Foresight
Exercise will have to be adapted to results coming out from the stakeholder involvement, and
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for this reason it will take place during the other project events after the release of the first
webinar.

3.2.6 WATER REUSE DAYS
Water Reuse Days will be 2-days physical events, in which numerous stakeholders, academics,
and general public will participate, inform and engage in FIT4REUSE actions. Several activities
are foreseen to be included in Water Reuse Days, such as training activities, awareness raising
workshops on water reuse, public debates, and practical demonstration of FIT4REUSE
advanced technologies. They will support and act complementary with Water Reuse Forums
to encourage the engagement to the project and to maximize its visibility and impact. More
specifically, they can be used to present the Multi-stakeholder platform, disseminate the
project’s results and show the pilot plants to the stakeholders.
The Water Reuse Days will be organized in the countries where the pilot plants are located
(Greece, Italy, and Tunisia). The timetable of Water Reuse Days is illustrated in Table 3.5. The
first Water Reuse Day will be held in Rome, Italy in M16, in order to achieve a high impact. The
event will be more institutional and will aim at the multi-stakeholder platform, and possibly
Water Reuse Safety Plan, as the demonstration sites are not close to the city. Similarly, the
second Water Reuse Day will be held in Athens, which is also far from the demonstration site;
it remains to be decided whether to include the demonstration site visit or not. The third one
will be held in Tunisia and will include demonstration site visit.
Table 2.1 Water Reuse Days

Host

Participating partners

Provisional dates

Water Reuse Days

ISPRA

All partners

October 2020 (M16)

Project meeting &
Water Reuse Days

NTUA

All partners

June 2021 (M24)

Technical meeting
& Water Reuse
Days

ISSBAT

WP leaders

December 2021 (M30)

3.2.7 DISSEMINATION EVENTS AND TRAINING ACTIVITIES
Open Day Demonstrations will be held in each demo site (Greece, Israel, Italy, Tunisia, France),
to show the FIT4REUSE technology to every interested party, e.g. stakeholders, students, local
media, academic community, water utilities and municipalities. These events will be organized
by local partners. They will include at least one seminar/workshop that will take place in each
of the participating water utilities, regional authorities and municipalities, where the benefits
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of the project innovative solutions will be presented. Open Day Demonstrations and training
activities may be coupled with the Water Reuse Days, project or technical meetings of
FIT4REUSE partners where possible.
The aim is to sensitize and raise awareness on water reuse benefits in order to build a proactive
community whose members can feel part of the action and embrace the FIT4REUSE vision. This
will contribute to propagate the adoption of the project’s results.

3.2.8 FOCUS GROUPS, QUESTIONNAIRES AND IN-DEPTH INTERVIEWS
In the context of collecting qualitative data and opinions of the different targeted audience
groups on technological options, market opportunities, legislative barriers and public
acceptance related to unconventional water resources, questionnaires and in-depth interviews
are also foreseen in the action. A panel of selected stakeholders (referring as focus group
hereafter) will be created and will consist of at least 20 participants belonging to different
sectors (practitioners, experts, representatives of local communities, etc.). Local project
partners will have a consultative role and will lead the discussion within the focus groups and
be responsible for collecting the focus groups’ feedback. FIT4REUSE partners should send the
collected data by the filled questionnaires and in-depth interviews by the focus groups to the
DCM as mentioned in the 5th section of the present document.
This activity will be implemented through the multi stakeholder and multi-level platform
foreseen in the context of task 8.3 (T8.3). Overall, a synopsis of the interconnections between
target groups and different communication and dissemination activities is provided in Table
3.6:
Table 2.1 Communication and Dissemination Activities focused on the specific target groups

Activities
Scientific
Policy
Community makers

Communication
Social Media
Printed Material
Electronic
Material
Website
Dissemination
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Target Groups
Industries
Civil Society - General
and
Local
Public
investors
community
members
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Publications
in
Scientific Journals
& Presentations in
Conferences
Clustering
and
Liaison Events
Trade
Fairs,
Marketing Events
Notice Boards at
demo sites
Water
Reuse
Forums,
Webinars, Virtual
trainings,
Foresight
Exercises
Water Reuse Days
Training activities
Focus
groups,
Questionnaires,
in-depth
interviews









































EVALUATING AND IMPROVING THE DISSEMINATION AND
COMMUNICATION STRATEGY
It is important to employ monitoring tools through the whole timeline of the project in order
to quantify the impact that FIT4REUSE has on the target groups. This practice will allow to
measure the efficiency of the dissemination and communication activities and to identify
potential improvements of the developed strategy. The following means are suggested:
•
Questionnaires and in-depth interviews
•
Website views via Google Analytics
•
Social Media likes, friends and followers
•
Reporting on dissemination and communication activities
•
Setting some quantitative indicators about the targeted participants numbers in a
timetable
•
Citations of the published deliverables and scientific publications
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OBLIGATION OF PARTNERS
INTERNAL COMMUNICATION AMONG PARTNERS
In order to achieve a successful communication and dissemination strategy, a collaborative
effort is required from all partners. The present Section specifies the responsibilities and the
flow of information among partners.
More specifically, the DCM is responsible for:
•
•
•
•
•
•
•
•

Designing and revising the Communication and Dissemination Plan
providing all communication materials (Website, Facebook, Twitter, Leaflets, etc.),
Developing the communication and dissemination strategy by defining the targeted
audience groups and the message to be transmitted,
Providing templates for deliverables, presentations, posters, etc.,
Determining and announcing news, upcoming events and conferences, where the
project will be presented.
Sending communication and dissemination data collected from FIT4REUSE partners to
the Coordinator for approval
Evaluating the process and make improvements if necessary
Reminding the partners every 3 months to report their dissemination activities

The Exploitation and Innovation Manager (EIM) is responsible for:
•
Creating the Exploitation and Innovation Plan,
•
Providing the DG CONNECT Innovation Questionnaire that will be used to monitor
innovation possibilities of the project and to collect feedback on innovation from
different WPs. This questionnaire will be included in the DCP when completed,
•
Working with DCM to ensure that all partners fulfill confidentiality obligations while
engaging in dissemination and communication activities
On the other hand, all partners should provide to the DCM within a reasonable timeframe:
•
Information about dissemination activities they are organizing,
•
Upcoming events and activities and their context and material to update the
communication materials
•
List of subscribers for e-newsletters
•
Reports on every dissemination activity organized, at maximum 3 months after the
organization date, through the Dissemination and Communication Report Template
•
Use their own communication means and network to disseminate FIT4REUSE progress
and outputs
•
Send the collected data by the filled questionnaires and in-depth interviews by the
focus groups
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Additionally, internal communication among partners and PRIMA Foundation should comply
with the relevant GA article as it is illustrated below:

‘ARTICLE 52 - COMMUNICATION BETWEEN THE PARTIES
52.1 Form and means of communication
Communication under the Agreement (information, requests, submissions, etc.) must be
made in writing, identify the number of the Agreement, the nature and details of the
request or communication and be submitted to the addresses listed in Article 52.3.
Formal notifications must be made by registered mail with return receipt.
Electronic communications must be confirmed by an original signed paper version of
that communication, if requested by any of the parties, provided that this request is
submitted without unjustified delay. The sender shall send the original signed paper
version without unjustified delay.
52.2 Date of communication
Any communication is deemed to have been made when it is received by the receiving
party, unless the agreement refers to the date when the communication was sent.
Electronic communication is deemed to have been received by the receiving party on the
day of successful dispatch of that communication, provided that it is sent to the
addressees listed in Article 52.3. Dispatch must be deemed unsuccessful if the sending
party receives a message of non-delivery. In this case, the sending party must
immediately send again such communication to any of the other addresses listed in
Article 52.3. In case of unsuccessful dispatch, the sending party shall not be held in
breach of its obligation to send such communication within a specified deadline.
Formal notifications are considered to have been made on either:
- the delivery date registered by the postal service or
- the deadline for collection at the post office.
52.3 Addresses for communication […] (partners and PRIMA Foundation
addresses)
Procedures for an integrated impact strategy:
The EIM works together with the DCM under the supervision of the Coordinator before
conveying any plan or measure to the PSC for approval.
Procedures about access to public papers:
The partners will inform the DCM on the upcoming submission of a relevant manuscript
according to the publication protocol prepared by BIOAZUL S.L. (see section 5.2.1.), to check
proper acknowledgement within the manuscript and avoidance of acknowledgement of EC
funding projects.
Procedures about surveys at focus groups:
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Each partner will be responsible for the collection of focus groups’ transcripts. Moreover, they
need to guarantee the conformity of the transcripts with the interviews of focus groups’
participants, the conformity of the English translation with the original transcript and personal
data protection anonymity and confidentiality.

GENERAL OBLIGATIONS OF PARTNERS
The obligations of partners regarding dissemination and communication activities are
highlighted here according to GA:

5.2.1 OBLIGATION TO COMMUNICATE AND DISSEMINATE THE RESULTS
“29.1 Obligation to disseminate results
Unless it goes against their legitimate interests, each beneficiary must - as soon as
possible - ‘disseminate’ its results by disclosing them to the public by appropriate means
(other than those resulting from protecting or exploiting the results), including in
scientific publications (in any medium).
In addition, the beneficiaries must comply with the additional dissemination obligations
set out in Annex 1.
Moreover, the beneficiaries must up to four years after the period set out in Article 3
(e.g. after 01.07.2022) disseminate any technical specifications of the results that are
needed for interoperability, [..]deliverables relating to cross-border interoperability
(see Annex 1) and any results needed for cross-border interoperability (in particular
common technical specifications and software components).
This does not change the obligation to protect results in Article 27, the confidentiality
obligations in Article 36, the security obligations in Article 37 or the obligations to
protect personal data in Article 39, all of which still apply.
A beneficiary that intends to disseminate its results must give advance notice to the
other beneficiaries of - unless agreed otherwise - at least 45 days, together with
sufficient information on the results it will disseminate.” Any other beneficiary may
object within — unless agreed otherwise — 30 days of receiving notification, if it can
show that its legitimate interests in relation to the results or background would be
significantly harmed. In such cases, the dissemination may not take place unless
appropriate steps are taken to safeguard these legitimate interests.
If a beneficiary intends not to protect its results, it may - under certain conditions (see
Article 26.4.1) - need to formally notify the PRIMA Foundation before dissemination
takes place.”
This procedure will be modified according to the Publication protocol prepared by BIOAZUL S.L.
which is described hereafter:
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“Three procedures are defined to be followed for dissemination of project’s information
according to the sensitiveness level of the information to be shared:
1. Public information available on the website and ready to be used by all partners without
asking for permission – no specific actions needed. A standard presentation of the
project is suggested for being used by the partners when presenting it in events.
2. Information compiled for newsletters and press releases (and the newsletters and press
release themselves) and information to be used to prepare articles and presentations
addressed to the general public (not scientific), also to be uploaded and published in
the project website. The advance notice and the objection timings timing could be
shortened from 45 to 30 days and from 30 to 20 days respectively.
3. Information compiled for scientific publications and presentation of results. The
information treated at this level is the most sensitive one, and the procedure stated in
the GA and CA should be respected and followed. It is important to stress that those 45
days to inform the partners on the existing scientific paper, presentation, etc. are not
referred to the day the document is shared with the public (i.e., the day the journal is
available or the day the presentation is made in a conference), but to the day the
document is disclosed to any third party, i.e., to the day the article is submitted to the
journal that will publish it or the presentation is submitted to the conference organising
committee. Sharing the links of these articles once available, pictures of the
presentation in the moment it is being done, etc. via Twitter or LinkedIn will be possible,
as information will have been previously disclosed.
In order to get authorization to publish the concerned partner should send an email
addressing the whole consortium, particularly the Coordinator and the Dissemination and
Communication Manager specifying the purpose, means and content of the publication.
The protocol agreed should be included in the project Dissemination and Communication Plan.“

38.1 Communication activities by beneficiaries
38.1.1 Obligation to promote the action and its results
The beneficiaries must promote the action and its results, by providing targeted
information to multiple audiences (including the media and the public) in a strategic
and effective manner.
This does not change the dissemination obligations in Article 29, the confidentiality
obligations in Article 36 or the security obligations in Article 37, all of which still apply.
Before engaging in a communication activity expected to have a major media impact,
the beneficiaries must inform the PRIMA Foundation (see Article 52).

FIT4REUSE D9.1

Dissemination and Communication Plan

Page 33

5.2.2 OBLIGATION TO REPORT
20.3 Periodic reports - Requests for interim payments
(a) a ‘periodic technical report’ containing:
[…] The report must detail the exploitation and dissemination of the results and - if
required in Annex 1 - an updated ‘plan for the exploitation and dissemination of the
results.’
The report must indicate the communication activities;
[…] (iv) the answers to the ‘questionnaire’, covering issues related to the action
implementation and the economic and societal impact, notably in the context of the key
performance indicators and monitoring requirements of Horizon 2020 and the PRIMA
Programmes;’
20.4 Final report - Request for payment of the balance
In addition to the periodic report for the last reporting period, the coordinator must
submit the final report within 60 days following the end of the last reporting period.
The final report must include the following:
(a) a ‘final technical report’ with a summary for publication containing:
(i) an overview of the results and their exploitation and dissemination; [..]

5.2.3 OBLIGATION TO PROVIDE OPEN ACCESS
29.3 Open access to research data
Regarding the digital research data generated in the action (‘data’), the beneficiaries
must:
(a) deposit in a research data repository and take measures to make it possible for
third parties to access, mine, exploit, reproduce and disseminate - free of charge for any
user - the following:
(i)
the data, including associated metadata, needed to validate the results presented
in scientific publications, as soon as possible;
(ii)
Not applicable;
(iii) other data, including associated metadata, as specified and within the deadlines
laid down in the ‘data management plan’ (see Annex 1);
(b) provide information — via the repository — about tools and instruments at the
disposal of the beneficiaries and necessary for validating the results (and - where
possible - provide the tools and instruments themselves).
This does not change the obligation to protect results in Article 27, the confidentiality
obligations in Article 36, the security obligations in Article 37 or the obligations to
protect personal data in Article 39, all of which still apply.
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5.2.4 DISCLAIMER
29.5 Disclaimer excluding the PRIMA Foundation responsibility
Any dissemination of results must indicate that it reflects only the author's view and
that the PRIMA Foundation is not responsible for any use that may be made of the
information it contains.
38.1.3 Disclaimer excluding the PRIMA Foundation responsibility
Any communication activity related to the action must indicate that it reflects only the
author's view and that the PRIMA Foundation is not responsible for any use that may
be made of the information it contains.

5.2.5 OBLIGATION TO DISPLAY PRIMA AND EU LOGOS IN ALL
DISSEMINATION AND COMMUNICATION ACTIVITIES
38.1.2 Information on PRIMA funding - Obligation and right to use the PRIMA
logo and the EU emblem
Unless the PRIMA Foundation requests or agrees otherwise or unless it is impossible,
any communication activity related to the action (including in electronic form, via
social media, etc.) and any infrastructure, equipment and major results funded by the
grant must:
(a) display the PRIMA logo, and
(b) display the EU emblem, and
(c) include the following text:
For communication activities: “This project is part of the PRIMA Programme
supported by the European Union"
The selected text is ‘FIT4REUSE is part of the PRIMA Programme supported by
the European Union. The PRIMA programme is supported under the
Horizon2020, the European Union’s Framework Programme for Research and
Innovation.’
For infrastructure, equipment and major results: "This [infrastructure], [equipment]
[insert type of result] is part of the PRIMA programme supported by the European
Union’s Horizon 2020 research and innovation programme"
When displayed together with another logo, the PRIMA logo and the EU emblem must
have appropriate prominence. For the purposes of their obligations under this Article,
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the beneficiaries may use the PRIMA logo and the EU emblem without first obtaining
approval from the PRIMA Foundation and the Commission respectively.
This does not, however, give them the right to exclusive use. Moreover, they may not
appropriate the PRIMA logo and the EU emblem or any similar trademark or logo,
either by registration or by any other means.
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TIMETABLE OF DISSEMINATION AND COMMUNICATION ACTIVITIES
Table 6.1 Indicative Dissemination and Communication Activities’ timetable (2019-2020)

Activities of DCP/Months

M1

M2

M3

2019
M4

M5

M6
M7
M8
M9
Communication Activities

M10

M11

M12

2020
M13

M14

M15

Social Media
Printed Material
Electronic Material
Website
Videos/Films
Dissemination Activities
Publications in scientific journals and
presentations in scientific conferences
Clustering and Liaison Events
Trade fairs, Marketing Events
Notice Boards on Demo sites
Water Reuse Forums, webinars, virtual
trainings and foresight exercises
Water Reuse Days
Dissemination Events and Activities
Focus groups, Questionnnaires and in-depth
interviews
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M16

M17

M18

Table 6.2 Indicative Dissemination and Communication Activities’ timetable (2021-2022)

Activities of DCP/Months

M19

Communication Activities
Social Media
Printed Material
Electronic Material
Website
Videos/Films
Dissemination Activities
Publications in scientific journals and
presentations in scientific conferences
Clustering and Liaison Events
Trade fairs, Marketing Events
Notice Boards on Demo sites
Water Reuse Forums, webinars, virtual
trainings and foresight exercises
Water Reuse Days
Dissemination Events and Activities
Focus groups, Questionnnaires and in-depth
interviews

M20

M21

M22

M23

M24

2021
M25

M26
M27
M28
M29
Communication Activities

M30

M31

M32

M33

Dissemination Activities

Launch
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2022
M34

M35

M36

