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EXECUTIVE SUMMARY
This document provides description of the brand identity for the project “Safe and sustainable
solutions for the integrated use of non-conventional water resources in the Mediterranean
agricultural sector” with the acronym FIT4REUSE.
Building a unique identity that is consistently used in all kinds of communication and
dissemination activities of the project, is essential for achieving high level of visibility and
engagement of the targeted groups to the project and for achieving a significant impact. The
brand identity comprises the use of the project’s logo, specific color codes for document
templates and the development of the project’s website, the main tool for introducing
project’s objectives, concept, partners, related events and news and outputs to targeted
audience groups.

DISCLAIMER
The PRIMA Foundation is not responsible for any use that may be made of the information this
document contains, as it is merely reflecting the authors' view. The authors, the project
consortium as a whole and as individual partners, take full responsibility for using the context
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of this document. The content of this document is not intended to replace consultation of any
applicable legal sources or the necessary advice of a legal expert, where appropriate.
Therefore, any third party may use the context at its own responsibility and risk.

ABBREVIATIONS
D
WP

Deliverable
Work Package

INTRODUCTION
FIT4REUSE brand
FIT4REUSE brand is designed to build a unique, recognizable identity that communicates
directly the project’s aims, concept and methodology to the different categories of target
audience groups. It represents the mission of our project, its vision and simultaneously acts as
a call for stakeholders to become actively involved in our action.
More specifically, the brand identity included in all kinds of dissemination and communication
activities aims at:
• direct recognition of the project
• clear communication of the FIT4REUSE message, regarding the analysis of different
target groups’ characteristics, developed in Deliverable D9.1 – Dissemination and
Communication Plan
• familiarization with the project’s concept, connection at emotional and rational level
with our innovational services
• creation of an aware and highly engaged community, whose perspective reflects on
what FIT4REUSE brand identity stands for

FIT4REUSE slogans
Proposed FIT4REUSE slogans:
-

“Reshaping water use”
“Sustainable water solutions”
“Raising the pillars of water sustainability”
“Exploiting non-conventional water resources”
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VISUAL IDENTITY
Project’s logo
The project logo has been already developed (Figure 2.1). It is included in all kinds of the
communication and dissemination material of the project in a discrete and highly visible
place.

Figure 2.1 FIT4REUSE Logo

2.2 FIT4REUSE color codes
In Figure 2.2, the palette of colors used for all communication material (website, banners,
posters, leaflets, etc.) are illustrated. This palette is not meant to be restricted, but to maintain
a certain visual project identity in all means utilized to disseminate and communicate the
project. Other colors may be used as well in text (e.g. in the website, or in social media posts),
as long as the branding identity is preserved. For document templates (PowerPoint and Word),
color codes have already been developed as well. The newsletter template to be developed,
according to the D9.1 (Dissemination and Communication Plan) will be based on these
principles.
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Figure 2.2 FIT4REUSE color codes

2.2 FIT4REUSE graphics
Two graphics have been developed so far, which illustrate in a summarized and
comprehensible way, the overall FIT4REUSE concept and methodology. These graphics can be
utilized in all forms of dissemination and communication activities by the partners and explain
synoptically what FIT4REUSE identity stands for.
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Figure 2.3 FIT4REUSE overall concept

Figure 2.4 FIT4REUSE overall methodology
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2.3 FIT4REUSE Communication Material
Specific templates for presentations, banners, posters, and leaflets have been developed so
far, to ensure a consistent and recognizable identity of the project. The templates are in open
format on the shared Google Drive folder.

Figure 2.5 FIT4REUSE presentation template
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Figure 2.6 FIT4REUSE leaflet

FIT4REUSE D9.2

FIT4REUSE Identity

Page 11

Figure 2.7 FIT4REUSE banner

Figure 2.8 FIT4REUSE poster
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WEBSITE
The website www.fit4reuse.org has already been developed and it will serve as the main
communication tool to introduce the project, its progress, the consortium and its innovative
services. The public may consult information regarding the project, the partnership and the
activities proposed within the project. All dissemination material will be timely published. The
website will remain active for at least 5 years. NTUA is responsible to supervise the regular
updates of the website during its operation.
FIT4REUSE website includes the following sections:
•

A home page which introduces the project, provides a short description about project’s
overall concept and triggers the visitor to find out more in next pages.

Figure 3.1 FIT4REUSE website Homepage

•

By selecting About in the menu, the visitor can explore three sections:
The first section (Objectives) presents the main objective of the project; emphasis is
given to the specific objectives through which the main objective is realized. The
second section (Work Packages) allows the visitor to take a deeper look into the work
packages, and how they are interconnected. The third section (Partners) introduces
the partners to the public, demonstrating their logos, information about them, their
connection to the project, a short bio and a link to their website.
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Figure 3.2 FIT4REUSE website Objectives section

Figure 3.3 FIT4REUSE website WP section

•

In the section News & Events, the visitor is informed about the upcoming events and
news of the project.
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Figure 3.4 FIT4REUSE website News section

Figure 3.5 FIT4REUSE website Event’s Section

•

In the Library, in the section Communication Material, all material which has been
prepared so far, will be uploaded. The material will be available for downloading and
opening. In the deliverable section, the titles of the deliverables are presented and are
connected to the relevant Work Package.
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Figure 3.6 FIT4REUSE website Communication Materials section

Figure 3.7 FIT4REUSE website Deliverables section

•

The Partner’s area will be accessible only to partners by providing a unique username
and password, to collaborate and share confidential information.

Figure 3.8 FIT4REUSE website Partner’s Area section
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•

Finally, in the Contact us section, the visitor can mail the FIT4REUSE team, whereas
information and contact email about the project’s coordinator, dissemination and
communication manager and exploitation and innovation manager are presented.

Figure 3.9 FIT4REUSE website Contact Us section

In all pages, the footer is as in Figure 3.10.
0

Figure 3.10 FIT4REUSE website Footer
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